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What 1s Netsize?

 Solution provider e € 100 millions
. \r;m)le I\t;lwligg (SMS, revenues in 2005
. Conte’nt & pl)atforms * 20 offices
* Services « # 1 fastest growing
e 800 customers companies in France
e Lanetro- Zed, 123MM- e #21n Europe

Index, Jamba!, Kodak,
SulakezGameloft, ...

South East Asia| s i ze

])) MoGHNbLHBIA Latin America -] “ Bss & Entertainment




Video: 5 b$ revenue by 2009 !
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Zone Period | Technologies Turnover Sources
_, lattheend of 25 million$ per year
Worldwide 5000 DVB-H (subscription) IMS Research
USA 2009 NC 54 Billion $ In-Stat/MDR
Worldwide 2008 Al 54 Billion % ARC
3.3 Billion §
Europe 2006 All {Total Multimedia Jupiter MMXI
content ) —
- . Wonderphone/Strategy
All
Worldwide 2008 47 Billion $ Analitics

Ovum project 150m 3GPP video devices by end 2005
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Mobile videos brings new players

Example
of France

Content
editors

Content

.packetvideog

pOreEve Jidliyc All ricbile phore adapts to videos
ifit is equiped with Packetvideo
software (Orange comercializes it
under its cwn brand
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Mobile video usage In Japan

B 50% mobile phone users watches TV through their mobile
phone.

M15% among them watches TV on mobile phone everyday

HmPrivileged programs:
o TV news (60%)
o sport (49%)
o entertainment ( 34%)
o weather broadcast (27%)

Source: Network & Security Research Institute,
July2004

M Users hope that:

o can watch the same programs like what they can do at home
o find the same brand

Mobile Business & Entertainment
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News, Music & Sport come as the most
popular content

Norway Sweden Great Britain

-
Information/advice
Documeantary channels
El:l.'ian knowladge channels “ Events updates (+purchase)
Music channels “ Events updatas { no purchase)
Comedy channels “ Sporis covarage
Mewspaper coverage “ Music channels
Sports news & highlights “ Sports news & highlights
Film trailer channels Fmanualljnews

) L]
raln™

General News “
Music channels “
Sports news & highlights “
Sports coverage ﬂ -
Regonal news “
Soap operas “
Comady channals “

Film trailer channels [k

General Neaws

o
-"l

Regional news

Text TV

Mewspaper coverage

Dacumentary channals

nets(ze
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Service type of mobile video which brings profits
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Source : Nokia Network! NOP World Research (mai 2004)
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The most popular video content on the portal
« Today on 3 »

Cithar
105 Comedy

Movies

Extras
1056

Sports
1759

MewsMeather
10%

Gameas Music
120 15%

Source - JUK, Global Mobile Subscriber Database
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Avallable content- vodafone (2004)

o odafone odafone odafone odafone odafone odafone odafone
brique odafone Italie
Allemagne anae Pa Ba Po ga pagne e Roya e

Sports
Actu sportive X X X X
Football X X X X X
Sports Live X X
Sports divers X
Autres / Bétisiers| X X
News
Dépeches| X X X X X X X
Archives| X X
Info Live X X
Actu financiére| X X X X X
Musique
Actu musicale| X X X
Interviews| X
Extrait vidéo| X X X
Extrait audio X X
Clip entier| X X
Chanson entiére (audio) X X X
Sonneries X
Cinéma, séries et TV
Infos people, X X X
Actu cinéma X
Bandes Annonces Ciné X X X X X X X X
Bandes Annonces TV X X X X
Mode| X X
Série X X X
Fun, divertissement
Cartoon X X X X X X
Show TV comique X
Bétisiers / Vidéos fun X X
Charme
Clips X X X
Voyage et Trafic
Infos touristiques| X X X
Infos trafic X X X
Météo X X
Promotion
Pubs TV Vodafone X
Clips publicitaires X
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Main schema of mobile TV usage
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. Diffusion .
Usage Location Screen type mlocLJIjeI Content types Business Model How
. . Free ription/P :
2nd post alternative Home TV- Laptop |Broadcast Tradictional TV channels act fSubscription/Pay per Direct
PVR Alternative Home TV- Laptop Broadcast Tradictional TV channels Subscription/Pay per act On Demand
i . Tradictional TV ch Is, TV ipti .
Mobile Transition Outs'lde or Mobile, PDA |Broadcast radictiona channe s. Free/Subscription/Pay per Direct
mobile contents adapted to mobile act
. Outside or . Tradictional TV channels, TV .
Mobile PVR . Mobile, PDA |Broadcast . Subscription/Pay per act On Demand
mobile contents adapted to mobile
L : Outside or . Specific TV contents for mobile Free/S ription/P
Killing time mobile . Mobile, PDA [Cell P : ubsc. ption/Pay per On Demand
mobile (entertainment) act/on duration
i . ific TV contents f il ipti
The useful mobile Outs_lde or Mobile, PDA |cCell Specific TV contents for mobile Free/Subscrlptlon/Pay per On Demand
mobile (leasures or pro) act/on duration
: : ific TV f il F iption/P
The mobile 'Game Boy' |Home Mobile, PDA [Cell Spec C. contents for mobile ree/Subscrlptlon/ ayper On Demand
(entertainment) act/on duration
. Mobile Individual TV Tradictional TV channels, TV Free/Subscription/Pay per |Direct/On
TV occupation . Broadcast :
outside screen contents adapted to mobile act demand
: : Mobile Collective TV Tradictional TV channels, TV L Dir n
Collective TV mobile . oflective Broadcast adictiona cha es. Free/Subscription irect/o
outside screen contents adapted to mobile demand

10
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Main schema of mobile TV usage

Cellular

Killing time The useful

mobile

The mobile
mobile

‘game boy’

Domestic Outside

The mobile
PVR

The mobile
transition
2" post PVR
alternative Alternative

Collective

TV

occupation TV mobile

Broadcast
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Revenue share between mobile operators
and content providers

Operator Content provider

NTT DoCoMo 9% 91%

Telia Sonera 20-65% 80%-35%
Vodafone 40% 60%

Bouygues Telecom 14% 86%

SKT : Free, live TV-to-mobile services 100% Monthly licensing fees
SKT : Pay TV-to-mobile services " 30% ~60%

SKT : VOD services 40%-90% Programming licence fees

hetsize
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From theory to pratice !

 How to use video on mobile to get customer
loyalty for a famous brand name?
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