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Femtocells create new opportunities
in the enterprise market, says Analysys

LONDON, UK, 07 December: Femtocells will allow mobile network operators (MNOSs) to target
more businesses with indoor cellular services, according to the new report, The Business Case
for Picocells and Femtocells in the Enterprise Market, published by Analysys, the global advisers
on telecoms, IT and media (www.analysys.com).

“A small number of MNOs are already using 2G picocells to target businesses with indoor
cellular voice services,” according to the report’s co-author Dr Mark Heath. “For example,
Spring Mobil in Sweden focuses entirely on the enterprise market, using picocells to deliver
high-quality indoor coverage. The operator has acquired 30 000 users in 600 corporate
customers.” Currently, expensive backhaul transmission from the business to the MNO limits the
opportunities for cost-effectively installing picocells in more organisations.

Heath says, “Femtocells can operate using much cheaper transmission solutions than picocells.
This will enable MNOs to address much smaller sites, such as SOHOs and remote offices of
corporate organisations.”

Key findings from the new report include:

* A typical indoor coverage solution, using picocells and E1 transmission, requires at least 30
users within the picocell coverage area to be cost-effective for an MNO. If the MNO is unable to
increase revenue substantially, then many more users may be required.

* The cost of transmission is the limiting factor in the business case for picocells. MNOs need
to find cheaper alternatives, such as DSL and transmission sharing.

* 3G femtocells can operate using cheap transmission solutions, such as DSL and have greater
potential to support non-voice services than 2G picocells.

“Femtocells and picocells will be important in helping MNOs to respond to the threat of dual-
mode cellular-WLAN services in the business sector,” according to report co-author Dr Alastair
Brydon. “MNOs can offer services that replicate the benefits of dual-mode handset solutions,
using standard cellular handsets, and provide seamless working between the indoor and outdoor
cellular networks.”

The report assesses the business case for the deployment of indoor base stations in the enterprise
market, evaluating a number of scenarios, and reviewing early picocell service implementations.
It identifies the challenges that mobile network operators must overcome in addressing the
market with picocell and femtocell solutions, and defines actions that operators and indoor base
station vendors should take in order to maximise the available opportunities.



The report is available to purchase online at http://research.analysys.com/store, priced at
GBP1900 (approximately EUR2645) plus VAT. For more information, telephone Analysys on
+44 (0)1223 460600 or email research@analysys.com.

To arrange an interview with the authors or to obtain a copy of the press summary for the report
please email Gina Ghensi press@analysys.com or telephone +44(0)1223 460600.

About Analysys (www.analysys.com)

Analysys provides strategy and management consultancy, information services and start-up
support throughout the telecommunications, IT and media sector. Its grasp of market dynamics,
coupled with creativity, rigour and renowned objectivity, enables Analysys to consistently
exceed the high levels of quality and innovation that its clients expect. The company has over
160 staff worldwide, and, as part of the Analysys Mason Group, has offices in Cambridge,
Dublin, Edinburgh, London, Madrid, Manchester, Milan, Paris, Singapore and Washington DC.
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